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A Reputation Secured by Time and Tradition 

• 12 years in the making – Tampa Bay’s 
   renowned and longest running Bridal Expo.

• Showcase of high end fashion shows, a stellar 
  venue, dozens and dozens of vendors, informative 
  seminars, live entertainment and door prize 
  drawings all brought together with the purpose of    
  bringing Bay Area brides to you.

• Anticipated Bridal Attendance: 2000-2500 people;  
   over 500-700 registered brides.



• Award winning magazine that caters to local advertisers

• Backed by the media power of Florida Communications Group – 

SAVING THE CASH     7
You can save money without feeling stingy on your big day.

DAZZLE WITH DIVERSITY     10
Your location can set the mood and feel of the occasion, so choose wisely.

DOWN TO EARTH     16
More couples are choosing a simple, rustic approach to their wedding.

ENDLESS OPTIONS     23
Strapless styles and ivory color are top bridal gown choices.

BEAUTIFUL BRIDESMAIDS     41
Make sure they look and feel comfortable on your big day.

SHADES OF GRAY     45
Images in black and white speak to you in very different ways.

COLOR MY WEDDING     48
Metallic colors can add glamour and sparkle to accessories.

GET AWAY     51
Relax and unwind on your honeymoon.

SHOWER OF FLOWERS     55
More brides are asking for simple but unusual bouquets.

CORDIALLY INVITED     61
Invitations can set the tone for your wedding.
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dazzleTAMPA WEDDING VENUES

withdiversity
 If you’re a bride planning a wedding, your fi rst priority after fi nding the 
perfect dress probably is fi nding the perfect location. Your location will set 
the mood and feel of the occasion, so choose wisely.
 Fortunately for couples who plan on tying the knot in the Tampa Bay 
area, there are multitudes of fantastic wedding spots from which to choose.
 For a truly old-fashioned wedding with distinct Tampa fl avor, consider 
the Centro Asturiano de Tampa. At the corner of Nebraska and Palm 
avenues, the Centro Asturiano de Tampa is a registered historic landmark 
and a designated heritage structure in the Ybor City Historic District. It 
also has a terrifi c dance fl oor plus a stairwell with marble steps and black 
iron railing that’s picture perfect, said Rick Duran, executive director.
 Built in 1914, this impressive venue features a beautiful ballroom 
with hardwood fl oors for dancing and an elegant 1,000-seat theater with 
a massive chandelier.
 “We’ve tried to maintain it as it looked back then, but with modern 
conveniences like air conditioning,” Duran said. Acoustically, the 
Centro Asturiano de Tampa is one of the best venues in the South, 
he added.
 Room layouts and more information are available at 
www.centroasturianotampa.org or by calling (813) 229-2214.
 To take advantage of Tampa’s proximity to the water, trade vows 
aboard the romantic, three-level Yacht Starship. Couples can wed on the 
promenade deck, dine with guests in the dining room, and party in the 
lounge, which is supplied with a full bar and disc jockey – all while cruising 
through our city’s fabulous waterways.
 For a minimum of 100 guests, you can charter the Yacht Starship to 
go anywhere, making your wedding experience truly unique, says Dara 
Hindman, marketing manager. To accommodate a smaller wedding party, 
board and wed 30 minutes before the public for a private ceremony.
 America’s fi rst three-diamond rated dining yacht, the Yacht Starship 
offers a delectable dining choices, “comparable to any other fi ne dining in 
town,” Hindman said. 

By Leslie Farrell, Special Sections correspondent
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Your location will set �   mood and
            feel of �   occasion, so choose wisely.

PHOTO FROM YACHT STARSHIPCouples can exchange wedding vows on the promenade deck aboard Yacht Starship.
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We’re 
Shaking

Things Up 
a Bit.

We’ve Listened, and...



We’re changing Venues

• State-of-the-art TPepin’s Hospitality Centre

• Premium, Pre-Function Area Vendor Space

• Enhanced Audio visual, LCD Projection Screens,  

   and expanded opportunities for sponsor visibility.

• “Groom’s Room” - TPepin’s Trophy room featuring     

    billiards tables and LCD TVs airing live pro football.

• New & Exciting Opportunities



Enhanced Media & Marketing Campaign

Radio • Social Media • New Magazine Distribution Model 
Enhanced E-mail Database Marketing • Enhanced Brand Exposure



New Distribution Model!

What’s the history?

• Unveiled at Expo

• Given to All Brides In Attendance

• Distributed to Advertisers After Show for Retail Distribution

• Sent to Prospective Customers Requesting Wedding Advertisements

Where Are We Going?
And When Are We Going There?
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44 Days of 
Extra Show
Promotion

44 Extra Days
That Brides

See YOU.



Westfield Brandon Town Center

North Dale Mabry & Westfield Brandon Town Center

North Dale Mabry & Westfield Brandon Town Center



At Least 9 Public Locations in Select Zip Codes Including 
Fishhawk, Brandon, South Tampa, Hyde Park and Downtown!

(Other Distribution Methods Will Remain in Place!)



New On Line and Social Media Avenues

• Increase audience participation!

• Facebook pages where brides can chat, blog, share 

stories and experiences and get the latest info from 

Florida Bride and our advertisers!

• Redesigned web site!

• Directory-centered and user friendly! We want to be a 

one-stop-shop for everything Tampa Bay Brides need!



Introducing…
Daytime

Moving Beyond Traditional Advertising
2010 Media Kit• Real Daytime Segment

• Aired on News Channel 8, Monday-Friday, 10AM-11AM
• Feature your business with hosts 
Dave Nemeth and Cyndi Edwards!



What Does that Mean for You?

• Enhanced Visibility for Our Sponsors

• Higher Show Attendance - We’ll Bring More Brides Than Ever!

• Longer and Better Exposure for our Advertisers

• Larger Footprint in the Bay Area




